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AN HISTORICAL COMMITMENT e

FEBRUARY

TO ETHICS, PEOPLE, o
AND THE ENVIRONMENT

For almost 50 years now, the Group founding members have made Ethical development one of its
cornerstones through the creation of the Oceanographic Institute in 1966 and the Scientific Research
Institute on Alcoholic Beverages in 1971.
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Inits new corporate social responsibility platform (RSE), the Group has identified four priorities:

D First and foremost priority: Promoting responsible drinking

As a major player in the market for alcoholic beverages, Pernod Ricard plays a key role in curbing the risk of excess or inappropriate
consumption. It focuses in particular on the fight against drink-driving, as well as on education and prevention for young people and
pregnant women. The Group also promotes accountability among its employees, so that they become ambassadors for responsible
drinking. It focuses in particular on the fight against drink-driving, as well as on education and prevention for young people and pregnant
women. The Group also promotes accountability among its employees, so that they become ambassadors for responsible drinking.
For example, since 2005 Pernod Ricard China has worked closely with the Road Safety authorities and the police to combat drink-driving.
These efforts include broadcast campaigns and educational inserts in publications. Other similar actions are also being led in South Korea,
Mexico, and elsewhere.

D Respect for the environment and a commitment to sustainable development
Premium brands cannot exist in the absence of environmental ethics. Each year, Pernod Ricard reduces the environmental impact of its
operations. Aware of the relationship that binds it to its environment, the Group has developed numerous initiatives to promote sustainable
agriculture, conservation of water resources, reduction of its CO, emissions and carbon footprint, as well as recycling and eco-friendly packaging.
InIreland, the Midleton distillery has invested €4 million in a mechanical steam compression system, which saves nearly 37,000 MWh of power
per year. And in Australia, 90 million litres of water have been saved by treating and then reusing all waste water indrip irrigation for vineyards.

b Sharing culture
Pernod Ricard’s cultural sponsorship actions focus on contemporary artistic creation. Since 1997, the Group has been a patron of the Centre
Georges Pompidou in Paris and has recently been involved in the project to digitise its collections. Pernod Ricard was also the first major
patron of the Quai Branly Museum in Paris. Finally, Pernod Ricard supports the OstinatO Workshop, an association that trains young talent to
become orchestral musicians.

b Promoting the entrepreneurial spirit
In terms of humanitarian sponsorship, Pernod Ricard is engaged in multiple actions of sharing and solidarity, particularly with “L’Appel”, an
international association. Building on numerous years of support and experience in Haiti, the Groupe has recently engaged in partnerships
in Vietnam and in Peru. The Group is also a partner of PlaNet Finance, an international organisation which combats poverty by supporting the
development of microfinance.

www.pernod-ricard.com
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SHARE OVERVIEW

D Pernod Ricard share data
Eurolist Compartiment A
Codes :Isin: FRO0O00120693 ; Reuters : PERP. PA ; Bloomberg : RI FP.
Security eligible for Deferred Settlement Service (SRD)
The Pernod Ricard share was floated on the Paris Stock Exchange on 15t January 1975.
It was included in the CAC 40 - the Paris Stock Exchange’s premiere index — from the time of its

formation on 31 December 1978. Following a six-year absence, the share was again included in
the CAC 40 on 11 July 2003.

D Share price

Share price at 12-month 12-month
10/02/2012 low hight Ye:;'a%“'g:a’
(closing) (closing) (closing) g
Pernod Ricard €77.26 €56.09 €77.85 +9.25%
CAC 40 3,373.14 points 2,693.21 points 4,169.87 points -17.75%

b One-year share price performance (rebased to 100)

® 1045 @ CAC40-17 63 Sem. 10 Fev, 2011 - Sem. 10 Fev, 2012

-40
Mar Pl Jul Sep Moy 2012

Volume @ 454 569,00 Sem. 10 Fery, 2011 - Sem. 10 Fey, 2012

Shdilions
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FINANCIAL OVERVIEW

. Change in net sales
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O Annual statement (1°* July - 30 June) in € millions

30.06.2010 30.06.2011 Variation

Net sales 7,081 7,643 8%
Gross margin after logistics costs 4,218 4,610 9%
A&P expenditure (1,262) (1,441) 14%
Contribution after A&P expenditure 2,956 3,169 7%
Structure costs (1,260) (1,260) 9%
Profit from recurring operations 1,795 1,909 6%
Financial income /(expense) from recurring operations (507) (459) —6%
Corporate income tax on items from recurring operations (223) (318) 17%
weett iﬁzﬁ&érzrgﬂ?ggggé:gggg operations, minority interests and share of (26) (31) 19%
Group share of net profit from recurring operations 1,001 1,092 9%
Other operating income and expenses (88) (56) -36%
Non-recurring financial items (10) 11 NA
Corporate income tax on items from non recurring operations 48 (1) NA
Group share of net profit 951 1,045 10%
Minority interests 27 32 19%
Net profit 978 1,077 10%
O Half-year statement (1= July - 31 December] in € millions
31.12.2010 31.12.2011 Variation
Net sales 4,282 4,614 8%
Gross Margin after logistics costs 2,604 2,863 10%
A & P expenditure (765) (817) 7%
Contribution after A & P expenditure 1,839 2,046 11%
Structure costs (629) (667) 6%
Profit from recurring operations 1,210 1,379 14%
Financial income /(expense) from recurring operations (243) (233) —4%
Corporate income tax on item from recurring operations (224) (283) 26%
g;e;g{(i)r:l:tofr:?en}%;cgggggizctlgsperat|ons, minority interests and share 18) (19) 6%
Group share of net profit from recurring operations 726 843 16%
Other operating income 33 28 -14%
Other operating expenses (62) (81) 31%
Other operating income & expenses 29 (53) NA
Non-recurring financial items 8 (40) NA
Corporate income tax on items from non recurring operations (39) 50 NA
Group share of net profit 666 801 20%
Minority interests 19 20 4%
Net Profit 685 821 20%

www.pernod-ricard.com
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THE COMPETITIVE ENVIRONMENT

. Spirits
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(1) Source: Pernod Ricard market rankings based on IWSR data at year end 2010: “Western Style” spirits excluding “ready
to drink”, wines and wine-based aperitifs. Ranking among international groups. Pernod Ricard Portfolio at 30 June 2011.

(2) Source: Impact 2011.

. Premium Spirits
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(1) Source: Pernod Ricard market rankings based on IWSR data at year end 2010: “Western Style” spirits excluding “ready
to drink”, wines and wine-based aperitifs. Ranking among international groups. Pernod Ricard Portfolio at 31 August 2011.

www.pernod-ricard.com
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' Wine (excluding champagne)

e cases PERNOD RICARD
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(1) Source: Pernod Ricard market rankings based on IWSR data at year end 2010 - Still wine and sparkling brands (priced above US$3.00
abottle) and apéritifs a base de vins. Ranking among international groups. Pernod Ricard Portfolio at 30 June 2010.
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(1) Source: Pernod Ricard market rankings based on IWSR data at year end 2010 - Champagne.
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PERNOD RICARD’S HISTORY

Pernod Ricard’s history begins in 1975 when the independent Pernod and Ricard companies decided to join
forces in order to expand internationally.

To bolster its expansion outside of France, Pernod Ricard first set about creating its own distribution network. To that end, the Group opened its first
direct subsidiaries in Eastern Europe, then in Asia from 1985 to 1990. After pursuing a strategy of diversification, the Group decided to refocus on
their core business: wines and spirits. In fact, the ten years that followed were marked by a policy of sustained external growth. Over 20 billion have
been invested, first of all with the acquisition of a part of Seagram’s assets (2001), then with the acquisition of Allied Domecq (2005) and finally the
acquisition of Vin&Sprit from the Swedish state (2008). Now present in over 70 countries, the Group is the global co-leader in the wines and spirits
industry and the global leader in Premium spirits.

1.975: creation of Pernod Ricard from the merger of the two French leaders in anise-based spirits: Pernod, founded in 1805, and Ricard,
founded by Paul Ricard in 1932.
1984 : Growth of the non-alcoholic drinks segment leads the Group to acquire La Compagnie Francaise des Produits Orangina.

1988 : Acquisition of the leading producer of Irish whiskey, Irish Distillers, owner of prestigious brands including Jameson, Paddy and
Powers.

1.989: Acquisition of the Orlando Wyndham Group in Australia (wines, including the Jacob’s Creek brand).

1.993: Pernod Ricard and the Cuban company Cubaron create Havana Club International, a 50/50 joint venture for the marketing of Havana
Club Rum.

20021 purchase of 39% of Seagram’s assets for US$3.2 billion. This acquisition signals the Group’s intention to focus on wines and spirits.
Disposal programme for assets in the non-alcoholic segment: sales of Orangina, JFA Pampryl and SIAS MPA. Chivas Regal, Martell and The
Glenlivet are added to the original brand portfolio. These moves double Pernod Ricard’s size, making it one of the top three Wine and Spirits
companies in the world.

2005: Pernod Ricard acquires Allied Domecq in partnership with Fortune Brands for €10.7 billion. Pernod Ricard again doubles in size to
become the world’s No. 2 in Wine and Spirits.

2008 Acquisition for €5.7 billion of the Swedish group Vin & Sprit, owner of Absolut Vodka, making Pernod Ricard the world co-leader of
the industry.

2021.0: Asia and Rest of the World becomes the first region of the Group.

www.pernod-ricard.com
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MANAGEMENT TEAM

PATRICK RICARD
CHAIRMAN OF THE BOARD OF DIRECTORS

In 1967 Patrick Ricard joined the Ricard company, founded by his father Paul Ricard in 1932. He held suc-
cessive positions in the company’s main departments, becoming Managing Director in 1972. In 1975,
he was appointed Managing Director of Pernod Ricard and then, in 1978, Chairman and Chief Executive
Officer. On 5 November 2008, he resigned his executive duties at the head of the Group but remains
Chairman of the Board of Directors.

PIERRE PRINGUET
CHIEF EXECUTIVE OFFICER

A graduate of the Ecole Polytechnique and the Ecole des Mines, Pierre Pringuet began his career
in the French civil service. He became an advisor to government minister Michel Rocard from 1981
to 1985 before being given responsibility for the farming and food-processing industries at the Ministry
of Agriculture. He joined Pernod Ricard in 1987 as Business Development Director. He was appointed
Managing Director of SEGM* from 1987 to 1996 and then Chairman & CEO of Pernod Ricard Europe
from 1997 to 2000. In 2000, he joined Patrick Ricard at the Holding Company as co-Managing Director.
In 2004, he was appointed to the Board of Directors. After leading the acquisition and integration
of Allied Domecq, and following Patrick Ricard’s decision to retire from his executive duties, Pierre Pringuet
became the Group’s Chief Executive Officer on 5 November 2008.

THIERRY BILLOT
MANAGING DIRECTOR, BRANDS

Thierry Billot, a graduate of ESPC Business School, joined Pernod Ricard in 1982 as an Internal Auditor.
He was appointed Finance and Administration Director of Pernod in 1985 before being named Chief
Financial Officer of Pernod Ricard in 1986. In 1992, he joined Austin Nichols in the U.S. as Chairman and
Chief Executive Officer. In 1996, he was appointed Chairman and Chief Executive Officer of Pernod and,
in 2002, Chairman and Chief Executive Officer of Pernod Ricard Europe. He has been Managing Director,
Brands since 15t July 2008.

GILLES BOGAERT
MANAGING DIRECTOR, FINANCE

A graduate of ESCP Business School, Gilles Bogaert joined Pernod Ricard in 1995 as an Internal Auditor.
In 1998, he was appointed Finance and Administration Director of Pernod Ricard Argentina before
holding the same position with Pernod Ricard Central & South America (CESAM) in 2002. In 2003 he was
named Director of Audit and Business Development at the Holding Company. In 2008, he was appointed
Chairman and Chief Executive officer of Pernod Ricard Brasil. He has been Managing Director, Finance
since 1st July 2009.

*SEGM: Société pour 'Exportation des Grandes Marques, today Pernod Ricard Europe.

www.pernod-ricard.com
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D Holding

BRUNO RAIN
MANAGING DIRECTOR, HUMAN RESOURCES AND CSR

A graduate of HEC Business School, Bruno Rain joined Pernod Ricard in 1987 as an Internal Auditor.
In 1989, he was appointed Finance and Administration Director of SEGM*, before becoming Group Chief
Financial Officer in 1994. In early 1997, he was appointed Chairman and Chief Executive Officer of
Pernod Ricard Argentina. In 2000, he was named Chairman and Chief Executive Officer of the Group’s
Spanish subsidiary (now Pernod Ricard Espana). He became Managing Director, Human Resources
on 1stSeptember 2006. In July 2010, he was also given the direction of the Group’s Corporate Social
Responsibility Policy which encompasses Responsible Drinking, Environmental Responsibility and
Social Ethics.

ALEXANDRE RICARD
MANAGING DIRECTOR, DISTRIBUTION NETWORK

Alexandre Ricard, ESCP Business School and Wharton University of Pennsylvania (MA in International
Studies and MBA in Finance Entrepreneurship).Joined the Group in 2003 as Audit & Business
Development Manager of Pernod Ricard Holding Finance Direction and appointed Finance and
Administration Director of Irish Distiller at the end of 2004. In 2006 he held the position of Managing
Director - Pernod Ricard Asia Duty Free before being appointed to the position of Chairman & CEO
of Irish Distillers Pernod Ricard. In September 2011, he joined the Group General Management team
as Managing Director, Distribution Network.

IAN FITZSIMONS
VICE-PRESIDENT, GROUP GENERAL COUNSEL

A qualified solicitor in England and Wales, lan FitzSimons joined Pernod Ricard in 2002 as General
Counsel after having held the position of Director of Legal Affairs for Europe and Africa at Seagram.

. Communications

OLIVIER CAVIL

VICE PRESIDENT, COMMUNICATIONS

A graduate of Sciences Po Paris with a Master’s Degree in Marketing, Olivier Cavil held successive
positions as Global Account Director for Absolut Vodka at TBWA and Communications Manager for a
major champagne company. In 2004, he joined Allied Domecq as Communications Director for G.H.Mumm
and Perrier-Jouét. He has been the Group’s Vice-President of Communications since August 2009.

www.pernod-ricard.com
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' Direct subsidiaries

LIONEL BRETON )
CHAIRMAN AND CEO OF MARTELL MUMM PERRIER-JOUET

Lionel Breton, an engineer from the Ecole Supérieure de Physique Chimie de Paris who holds a post-
graduate research degree in organic chemistry, joined Pernod Ricard as Group Marketing Manager
in 1983. He then held successive positions as Marketing Director of Pernod (1985-1991), Director
of Africa and Asia for Orangina International (1991-1992), and Managing Director and later Chairman and
Chief Executive Officer of San Giorgio Flavors (1992-1996). From 1996 to 2000, Lionel Breton served
as Chief Executive Officer of the Spanish subsidiary (now Pernod Ricard Espana) before becoming Chief
Executive Officer of SIAS MPA. He has served as Chairman and Chief Executive Officer of Martell Mumm
Perrier-Jouét since 2001.

PIERRE COPPERE
CHAIRMAN AND CEO OF PERNOD RICARD ASIA

Pierre Coppéré, a graduate of ESCP Business School, joined SEGM* in 1979 as Export Market Manager.
He held successive posts as Sales Director for SEGM in Germany, Group Marketing Manager for SEGM,
and Sales Director for Renault Bisquit. In 1996 he was appointed Pernod Ricard’s Regional Vice-
President for Southeast Asia and Managing Director of Perithai (Thailand). In 1997, he was named
Managing Director of Polacek and Preco (Poland, Czech Republic and Hungary), and in 1998, Managing
Director of Pernod Ricard Nederland. In 2001 he was promoted to Chairman and Chief Executive
Officer of Pernod SA. He has been Chairman and Chief Executive Officer of Pernod Ricard Asia since
st July 2009.

JEAN-CHRISTOPHE COUTURES
CHAIRMAN AND CEO OF PREMIUM WINE BRANDS

Jean-Christophe Coutures, a graduate of ESCP Business School, joined Pernod Ricard in 1997
as Business Analyst at CSR Pampryl before being appointed Chief Financial Officer of Pernod Ricard
Asia in 2000 and Chairman & Chief Executive Officer of Pernod Ricard Korea in 2005. In 2006,
he became Managing Director of Jinro Ballantine’s Company Limited (JBC) and Jinro Ballantine’s Import
Company Limited (JBIC). He has been Chairman and Chief Executive Officer of Pernod Ricard Pacific
since 2008.

PHILIPPE DREANO
CHAIRMAN AND CEO OF PERNOD RICARD AMERICAS

Philippe Dréano, a graduate ESSEC Business School, joined Pernod Ricard in 1989 as Marketing Manager
at SEGM*. In 1991 he was appointed Regional Export Director for Pernod International and later, in 1994,
Managing Director of Perithai (now Pernod Ricard Thailand). In 1996, he was named Managing Director
of Pernod Ricard Japan before becoming Chairman and Chief Executive Officer of Pernod Ricard Asia in
2000. He has been Chairman and Chief Executive Officer of Pernod Ricard Americas since 15t July 2009.

CESAR GIRON
CHAIRMAN & CEO OF PERNOD SA

César Giron, a graduate of EM Lyon School of Management, joined the Group in 1987 as Sales
Representative at Pernod, before moving to SEGM’s Budget Planning Department. In 1991 he was
named Managing Director of Galibert & Varon, followed by Sales Director of Pracsa (now Pernod Ricard
Espania) in 1993, before moving to Singapore as Managing Director of Perising. In 1995, he returned
to Europe as Sales Director at Renault Bisquit and in 1999 he was appointed Managing Director
of Perisem (now Pernod Ricard Swiss). In 2003 he was appointed Chairman and Chief Executive Officer of
Wyborowa. He has been Chairman and Chief Executive Officer of Pernod SA since 1t July 2009.

www.pernod-ricard.com
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' Direct subsidiaries

PHILIPPE GUETTAT
CHAIRMAN AND CEO OF THE ABSOLUT COMPANY

Philippe Guettat, a graduate of HEC Business School, joined Pernod Ricard in 1991 as Export Sales
Manager at Renault Bisquit. In 1992, he was appointed Marketing Manager at Prasia Distribution (now
Pernod Ricard Singapore). He was promoted to Regional Marketing Director of Pernod Ricard Far East
in 1994, before becoming Sales & Marketing Director at Casella Far East Ltd. Hong Kong (now Pernod
Ricard Hong Kong). In 1997 he was promoted to Managing Director before being named Vice-President,
Marketing & International at Pernod. In 2002, he was appointed Managing Director of Pernod Ricard China.
Since 15t July 2009, he has served as Chairman and Chief Executive Officer of The Absolut Company, the
Swedish subsidiary in charge of ABSOLUT, Malibu and Kahlda.

LAURENT LACASSAGNE
CHAIRMAN AND CEO OF PERNOD RICARD EUROPE

Laurent Lacassagne, a graduate of HEC Business School who holds a post-graduate degree
in Accounting, joined the Group in 1988 as Internal Auditor at Pernod Ricard before being appointed
Finance and Administration Director of Besserat de Bellefon, followed by Cusenier, and SEGM (now Pernod
Ricard Europe). In 1997 he became Chief Financial Officer of Pernod Ricard, and in 2003 he was appointed
Chairman and Chief Executive Officer of Orlando Wyndham in Australia. In 2006, he was named Chairman
and Chief Executive Officer of Pernod Ricard Pacific. He has been Chairman and Chief Executive Officer of
Pernod Ricard Europe since 1t July 2008.

ANNA MALMHAKE
PDG D’IRISH DISTILLERS

Anna Malmhake Bachelor in Social Science Business and Law from the University of Stockholm, joined
The Absolut Company in 2007 and by 2009, held the position of Marketing Director. In September 2011,
she became the Chairman & CEO of the Irish Distillers 2011.

CHRISTIAN PORTA
CHAIRMAN AND CEO OF CHIVAS BROTHERS

Christian Porta, a graduate of ESCP Business School, joined Pernod Ricard in 1988 as Internal
Auditor before taking the post of Head of Financial Services. In 1994 he was appointed Finance and
Administration Director of Pernod before becoming Managing Director of Campbell Distillers in 1998.
In 1999, he was appointed Chairman and Chief Executive Officer of Orlando Wyndham, the Group’s
Australian subsidiary. He has been Chairman and Chief Executive Officer of Chivas Brothers since 2004.

PHILIPPE SAVINEL
CHAIRMAN AND CEO OF RICARD SA

Philippe Savinel, a graduate of ESSEC Business School, joined Pernod Ricard in 1985 as Internal Auditor
before heading up the Budget Planning department at the Holding Company in 1987. In 1989 he was
appointed Chief Financial Officer of Orangina and in 1993 he joined the Ricard company where he served
successively as Finance Director and then National Sales Director in 1997. In 2001 he was appointed
Chief Executive Officer of Irish Distillers. He has been Chairman and Chief Executive Officer of Ricard SA
since 2005.

www.pernod-ricard.com







